


The third direction, new product development, emphasises the need for customer involvcment, 

Design Thinking, and use of Quality Function Deployment (QFD) in order to identify and translate 

consumer needs into concrete product attributes. The hands-on ·'Design Thinking" workshop delivered 

within the DAAD projcct ·'Voice of Business" in Namibia highlights the role of prototyping, user 

understanding, and iterative testing, whereas QFD enables the al ignment of customer requirements with 

technical and managerial dccisions. 

Beyond its scientiftc contributions, the thesis presents the mam professional and academic 

achievements. The candidate's academic career commenced în 1990 at the "Gheorghe Asachi" 

Technical University of Iaşi and encompassed a succession of teaching positions, advancing to the rank 

of Associate Professor, within the Department of Engineering and Management. He taught severa! 

subjects such as the Management of Small and Medium-Sized Enterprises (SMEs), Consumer 

Behaviour, Quality Management, and Research Methods, focusing on their practicai application in 

companies (business plans, feasibility studies, quality-improvement projects, and bachelor's and 

master's theses). 

His managerial positions included: Director of the Centre for Continuing Education and Training­

CETEX, Vice-Dean responsible for research and intemational relations, and manager of the 

ERASMUS+ Capacity Building project REILEAP. He also received recognition through prises and 

distinctions such as EUROINVENT 2022 Diploma of Excellence, PROlNVENT 2018 Diploma of 

Excellence and Gold Medal, and the PROINVENT 2017 Special Prize, as well as by membership in 

relevant professional organisations. 

The final part sets out the career development and progression plans by continuing research on 

three axes: integration of digitalisation, sustainability, artificial intelligence, and stakeholder 

engagement into the transformation of business models; the adoption of innovation and the sustainable 

behaviour of consumers in their interaction with digital technologies; and customer involvement, 

prototyping, and Design Thinking in new product development. 
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